USGA Media Center

LIBERTY CORNER, N.J. (June 11, 2018) - The action of the 118th U.S. Open
Championship is coming directly to sports fans through a live viewing experience at all 38
Topgolf venues across the country on Thursday, June 14. Hosted by the USGA, Topgolf®
and FOX Sports, Topgolf guests will be able to watch the competitors on TV while they hit
their own shots from the comfort of a climate-controlled hitting bay.

The Ultimate U.S. Open Watch Party begins at 5 p.m. EDT at each Topgolf venue as FOX
Sports presents live first-round coverage of the 2018 U.S. Open at iconic Shinnecock Hills
Golf Club in Southampton, N.Y. Along with the fun and competitive games offered at
Topgolf, guests will be able to watch golf's ultimate test on all the in-venue TVs until 7:30
p.m. EDT.

“The U.S. Open provides some of the most entertaining drama in all of sports,” said Sarah
Hirshland, chief commercial officer for the USGA. “Bringing that drama — with our partners
Topgolf and FOX Sports — to new audiences beyond the course will increase interest in the
U.S. Open, and hopefully spur the more than 40 million individuals interested in playing
golf to pick up a club.”

Fans will have the chance to win a trip to the 2019 U.S. Open at iconic Pebble Beach Golf
Links by using the custom 118th U.S. Open filter to capture a memorable moment during
the event. Topgolf guests in Edison, N.J.; Nashville, Tenn.; Charlotte, N.C.; Gilbert, Ariz.,
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and Orlando and Tampa, Fla., will also have an opportunity to purchase an assortment of U.S. Open merchandise. ltems

will include headwear, T-shirts, hole flags, drinkware and ball markers.

Topgolf welcomed 13 million people in 2017, and more than half of its guests identify themselves as non-golfers. A 2017
survey of Topgolf guests by the National Golf Foundation revealed that 23 percent of respondents follow the sport more
closely as a result of visiting Topgolf. Additionally, 29 percent of golfers surveyed say that visiting Topgolf leads them to

play more traditional golf.

“Topgolf is thrilled to host the U.S. Open Watch Party for a second year and elevate the viewing experience for fans who
want to hang out with friends and hit balls while they watch this highly anticipated championship on the TV in their hitting
bay,” said Rodney Ferrell, Topgolf’s vice president of Global Partnerships. “Our hope with events like this one is that we

can spark more interest and participation in traditional golf to help grow the game.”

FOX Sports, the domestic broadcast partner of the USGA, will air 45 hours of U.S. Open coverage on FOX, FS1 and FOX

Deportes and continuous live streaming on FOX Sports Go from Shinnecock Hills Golf Club.

“FOX Sports is excited to again celebrate the U.S. Open with a fun and inventive experience for viewers, and we look
forward to bringing the championship to even more golf fans this year,” said Whit Haskel, FOX Sports senior vice

president, brand marketing.

Fans are encouraged to register for the Ultimate U.S. Open Watch Party atopgolf.com/usopen, post a photo on social
media using #USOpen and download the official U.S. Open mobile app for tee times and exclusive digital coverage.

About the USGA

The USGA celebrates, serves and advances the game of golf. Founded in 1894, we conduct many of golf’s premier
professional and amateur championships, including the U.S. Open and U.S. Women’s Open. With The R&A, we govern

the sport via a global set of playing, equipment and amateur status rules. Our operating jurisdiction for these governance
functions is the United States, its territories and Mexico. The USGA Handicap System is utilized in more than 40 countries
and our Course Rating System covers 95 percent of the world’s golf courses, enabling all golfers to play on an equitable
basis. The USGA campus in Liberty Corner, New Jersey, is home to the Association’s Research and Test Center, where
science and innovation are fueling a healthy and sustainable game for the future. The campus is also home to the USGA


https://na01.safelinks.protection.outlook.com/?url=http%253A%252F%252Fusga.pr-optout.com%252FTracking.aspx%253FData%253DHHL%25253d%25253d094%25253f%252526JDG%25253c%25253d1%252540.60.LP%25253f%252540083%25253a%2526RE%253DMC%2526RI%253D5885697%2526Preview%253DFalse%2526DistributionActionID%253D45586%2526Action%253DFollow%252BLink&data=02%257C01%257Cawildrick%2540usga.org%257Cca2d068d81f844fdb4cb08d5cfd79ae1%257C17abf7083a064391bdbd06808d1b9f81%257C0%257C0%257C636643447286543381&sdata=71lDL10doxCsl1TTa3ENaPzlEObQ4M5%252FZBj7hJRCpjo%253D&reserved=0

Golf Museum, where we honor the game by curating the world’s most comprehensive archive of golf artifacts. To learn
more, visit usga.org.

For further information: Jeff Altstadter, USGA Director of Open Championships Public Relations, (908) 326-1880,
jaltstadter@usga.org
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