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LIBERTY CORNER, N.J., March 2, 2021 /PRNewswire/ -- The USGA and Sentry – a recognized
leader in business insurance – have formed a five-year corporate partnership to invest more deeply in
recreational golf and engage more golfers in communities across America.
The multi-year agreement establishes Sentry as the USGA's official insurance partner and further
solidifies Sentry's long-term commitment to the game of golf, which first came to life through
SentryWorld, the company's golf and recreational complex built in the early 1980s to serve its home
community. Through golf and the conversations that take place on the golf course, the Stevens Point,
Wis., mutual insurer continues to forge long-lasting business relationships and deeper friendships with
clients and those throughout the game.
The company becomes the sixth corporate partner in the USGA's global program, which is designed to
leverage the power of business leadership to extend the reach of the USGA's mission to champion and
advance the game of golf.
"The USGA and Sentry share so much in common – our genuine love of the game and our centurylong commitment to building stronger communities," said Mike Davis, CEO of the USGA. "They are a
natural fit to help us deepen our investment in the recreational game and dedicate powerful resources to
advance the next generation of golfer technology."
"We don't just love golf at Sentry, it's an integral part of who we are and how we've done business for
decades," said Pete McPartland, Sentry chairman of the board, president and CEO. "We believe that
there's no better environment for building and strengthening relationships than on the golf course. Golf
brings people together – business professionals, communities and families. And the values the game
teaches – integrity, fairness and a strong work ethic – are foundational to our business. Through this
USGA partnership, we're glad to have the opportunity to broaden golf's reach and advance it in
innovative ways."
As part of the long-term relationship, Sentry will also become the presenting partner of the USGA's
Golf Handicap Information Network (or GHIN), a suite of innovative technology products that
connects golf associations, golf courses and golfers through delivery of a secure USGA Handicap
Index®.
The GHIN community in the USA comprises more than 2 million golfers who are linked through 55
USGA Allied Golf Associations, the GHIN mobile app, GHIN kiosks located in most golf shops, and
GHIN.com. The USGA first developed the network in 1981 to relieve the burden placed on clubs and
golf associations to manage golfer handicap data on their own. The vast majority of golf courses and
golf associations in America are now part of the GHIN ecosystem, with updated GHIN products
released to accommodate the launch of the World Handicap System last year.

The immediate investment in technology will accelerate the delivery of new services and fuel a
pipeline of new features that will directly benefit golfers. Clubs and golf associations across America
will continue to benefit from robust player data, allowing them to encourage new playing opportunities
at the local and regional levels.
"Partners like Sentry are helping us to empower the broader golf community with the innovation that it
needs to bring more people to the game and to keep them engaged," said Davis. "Advancing these tools
plays a vital role in how the business of golf operates at local courses across America."
As part of the partnership, Sentry will participate in the USGA's corporate hospitality program while
also co-creating a custom content series, community outreach program, and broadcast integrations.
The announcement comes in the immediate aftermath of the USGA's Annual Meeting, the association's
yearly gathering of its Member Clubs and stakeholders throughout the golf industry, conducted to share
and jointly celebrate the organization's work to support a healthier future for the game.
About the USGA
The USGA is a nonprofit organization that celebrates, serves and advances the game of golf. Founded
in 1894, we conduct many of golf's premier professional and amateur championships, including the
U.S. Open and U.S. Women's Open. With The R&A, we govern the sport via a global set of playing,
equipment, handicapping and amateur status rules. The USGA campus in Liberty Corner, New Jersey,
is home to the Association's Research and Test Center, where science and innovation are fueling a
healthy and sustainable game for the future. The campus is also home to the USGA Golf Museum,
where we honor the game by curating the world's most comprehensive archive of golf artifacts. To
learn more, visit usga.org.
About Sentry
Sentry Insurance is one of the largest and most financially secure mutual insurance companies in the
United States, holding a Financial Strength Rating of A+ (superior) from A.M. Best, current as of June
2020. See ambest.com/ratings/guide.pdf for rating information. Sentry and its subsidiaries sell property
and casualty insurance, life insurance, annuities and retirement programs for business and individuals
throughout the country. Headquartered in Stevens Point, Wisconsin, Sentry employs more than 4,300
associates in 41 states. See a complete list of underwriting companies at sentry.com
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